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Project Summary:

The Centre for Research and Technology Hellas (CERTH) participates in the “Central
Macedonia” Program under the NSRF 2021-2027, through the Action "Innovation Investment
Plans," co-funded by the European Union and National Resources.

The project “Future Hotelier - Dynamic Ads & Hotel Booking Platform with Artificial
Intelligence” aims to develop an open-type platform capable of integrating with existing
booking engines and channel management systems. The platform will receive booking data
from hotels and provide specialized services in the field of dynamic advertising using artificial
intelligence (Al) models.

Indicative expected impact & benefits of the project, through its planned interventions,

include:

J For participating organizations: The partners involved in this action are expected to
significantly deepen their knowledge in the relevant domain, train young scientists
through the process, and bridge research with the market—a key factor for the
advancement of both the participants and the Greek economy. Furthermore, the
participating enterprise is expected to enhance its competitive advantage by
positioning itself as an innovative player in the premium segment of the market, which
demands high technical performance and measurable results.

J Economic impact and contribution to excellence and competitiveness: The recovery
of the Greek economy in general and entrepreneurship in particular, largely depends
on development, reinforcement, and the sustained presence of productive activity at
high levels of competitiveness. The project is expected to support the ongoing
evolution of the business, encouraging capital inflows and the creation of new jobs
and professions. It will also contribute to strengthening the domestic tourism and the
national economy.

The aim of the project is to develop innovative technology that enables the integration of
reservation systems and the application of Al technologies for creating personalized



advertisements for tourism products and services. It also seeks to establish a long-term
collaborative relationship between the collaborating business and the research centre, which
will support the continuous development of new innovative products. Additionally, the
project targets the transformation of the proposed technology into a commercial product
capable of meeting the needs of a broad target market, both in Greece and internationally.

Other key objectives include positioning the business as an innovative digital agency in the
tourism sector, creating new jobs both during the implementation phase and in supporting
the product after investment completion, and increasing the company’s market share at local
and eventually European levels.

Total Project Budget: 317.300,00€
CERTH Budget: 170.900,00€



